COVID-19:
Effects on U. S. Labor, Supply Chains and (Consumption

This infographics shows how COVID-19 has affected the labor market, disrupted
supply chains, and may have long-lasting impacts on consumers in the U.S.
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Since the onset of the coronavirus pandemic and the subsequent lockdown mandates, unemployment has surged in almost every sector of the economy
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Epidemiological data shows the consequences of SAR-CoV-2 infection vary substantially across individuals, depending on underlying heath and social risk factors
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Regulatory exemptions to transportation enabled rapid emergency relief
efforts to mitigate food supply chain shocks. Food supply chains have
since rebounded, but vulnerabilities were exposed.
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Implemented by U.S. Customs and Border Protections. The
main question is then how will H-2A workers arrive?
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happening Nnow? expectations leading to decreases in large purchases and vacation packages.

In the long-run, consumers are likely to continue online shopping. New
behaviors have also emerged, such as demand for local food and food safety
attributes.

What will be the
new norm?
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1 Expressed as percentage point changes.



