WHAT'S THE FARMER WORTH?
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WHICH 1S STILL MORE THAN 14.6¢

$OW CAN A FARMER INCREASE
THEIR WORTH TO CONSUMERS?
GET CERTIFIED!

OVER 60/0

OF CONSUMERS
BELIEVE ORGANIC
AND NON-GMO FARMERS
DESERVE A BIGGER PIECE OF THE PIE THAN
CONVENTIONAL FARMERS

ON AVERAGE, CONSUMERS THINK
CERTIFIED FARMERS DESERVE:
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BUT THE AVERAGE CONSUMER™

FEW PENNIES MAY NOT SOUND
LIKE MUCH, BUT WHEN YOU

CONSIDER THE

$1.7 TRILLION

FOOD DOLLARS SPENT
IN THE UNITED STATES EACH YEAR!

THOSE PENNIES START TO ADD UP!!
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TMORE IMPORTANTLY,
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CONSUMERS SAY

THEY'D LIKELY SUPPORT LEGISLATION
THAT GUARANTEES FARMERS THE SHARE
CONSUMERS BELIEVE THEY SHOULD GET
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