ONLINE FOOD SHOPPING TRENDS

DURING THE COVID-13 PANDEMICG

Based on fall 2020 survey of 5,000 representative households
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Younger people shopped the most online, due to their perceived risk of
but the largest increase in online COVID-19.
ﬁ usage was by those 55+ "' A For more information, find a compilation of
d p @y Consumer Food Insights at
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